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A G E N C Y - C E N T E R E D   

F R A M E W O R K
FOR

A I   L I T E R A C Y

Understanding AI 
tools; knowing when 
and how to use them.

Being transparent 
about AI use, tinkering 

together.

Understanding what 
happens when AI acts 

for you.

Knowing what data AI 
collects about you, 

how it influences you, 
and the hidden costs 

of each query.

Advocating for AI 
that’s accessible, safe, 

and built without 
exploiting people or 

the planet.

Recognizing hidden 
incentives in AI 
assistants and 

platform settings.

Knowing your values, 
goals, and moral 

compass.

Building shared values 
and community norms 

around AI use.

Keeping your own 
judgment strong, 

avoiding skill loss and 
over-dependence.

PROXYINDIVIDUAL COLLECTIVE
(You act directly) (We act together) (Others act for you/us)

W O R K I N G   D R A F T

Having meaningful choice, intentionality, and 
control over how technology fits into our lives.

The capacity to make sense of, use, question, 
and shape the technologies that shape us.
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